MESAGO
HOLDING

marcom

MARCOM BENING International Conference with Exhibition
on Marketing Communication and Advertising Media

FEEFREREERS
LREFREHERE SURES

Conference Call for Papers
& Sponsorship

SWIRAESE & BRI S

August 25-27, 2010  China National Convention Center (CNCC), Beijing
20104:8A25A-27TH ExRKWHD, dL3R



RCommunicat
WE BIET



MESAGO
HOLDING

marcom beijing 2010

lve Creative Insplring

\

=Lt

Approved by #t /BT
Ministry of Commerce PR. China

fhie A RAAE R 5B

Conference Hosts &1 & 7 BA(iT
China Association of National
Advertisers (CANA)
PETSENE

MESAGO HOLDING Exhibitions China Co, Ltd.

EVER (ER) =REMRAS

Exhibition Organizers %33 Jp 81T
China Advertising Association of
Commerce (CAAC)

TEES SN

MESAGO HOLDING Exhibitions China Co, Ltd.

ENVER (IER) REMRAF

Conference and Exhibition Management
SR 5L &I EAL

MESAGO HOLDING Exhibitions China Co,, Ltd.
EVER (ER) =RBRLQSF

Supporters BT

China Advertising Association (CAA)

mE S

World Advertising Media Association (WAMA)
EfR SEA D=

World Federation of Advertisers (WFA)

R ETHES

Special Affiliation 4%5I5XEXIH

DLD Digital Life Design - the Pre-Event
to the World Economic Forum in Davos
DLD#AS. AARRRITERARE—IAKET
HAZLF RN =

Date HHH
August 25-27, 2010

2010FE8H25H-27H

Venue 1%{E

China National Convention Center (CNCC),
Beijing

ExR=WHL, dbR

Event Website & 75 MG
www.marcom-conference.com
www.marcom-exhibition.com



Greeting from the Hosts

Dear Friends of the Marcom Community,

As Hosts and on behalf of the Organizing Committee, we would like to extend a warm invitation to you to
join us at our conference, the MARCOM BEIJING 2010, in the China National Convention Center (CNCC),
Beijing, P.R. China from August 25 to 27, 2010.

Along with the MARCOM BEIJING Advisory Board, the Organizing Committee and with the full support from
China Advertising Association of Commerce, China Advertising Association, World Advertising Media
Association and World Federation of Advertisers, we are lining-up a highly interesting selection of topics
and speakers for you this year. The two days conference will present renown speakers in keynote and theme
sessions from China and abroad.

Main topics include: Brand Building, Sustainable Development, IT Solutions in Marketing, Mobile Marketing,
Search Marketing, SNS Marketing, Online Marketing, Sports Marketing, Automotive Marketing, Financial
Marketing, Traditional Media in the Digital Age, Risk Assessment & Management, Media Efficiency Control
and Media Audit, E-Commerce as well as The Right Marketing-Mix.

The MARCOM BEIJING Organizing Committee has all been working hard to make this conference an
enjoyable and informative experience.

With your participation we can make this a meeting of the best that the global Marketing and Advertising
community has to offer.

We look forward to seeing you all there.

Sincerely Yours,

T II-' o 1

e AT A . éllx: - ?l
QuanRuichan®? 7 .4 -us%__whgardt —
“Executive President Chairman
China Association of National Advertisers MESAGO HOLDING

Chairman of the Organizing Committee Vice Chairman of the Organizing Committee
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Advisory Board Members

(names in alphabetical order)
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Chen Chunyan, Deputy Director, Legal Evening Post
Chen Gang, Deputy Dean, School of Journalism & Communication, Peking University
Chen Xubin, General Manager, Advertising Panorama Magazine

Wolfram Diener, Vice President, Conventions & Exhibitions, Venetian Macao Resort Hotel
Du Guoging, Director, Advertiser Research Institute, Communication University of China
Guo Zhengxi, President, CCTV Business Channel

John L. Holden, Managing Director, Hill &Knowlton (China) Public Relations Co., Ltd.

Hu Yanping, President, DCCI Data Center of China Internet

Huang Shengmin, Dean, Communication University China Advertising School
Huang Tao, Chairman of the Board, Asia Outdoor Media
Jin Ling, Vice President, Phoenix New Medi
Liu Baofu, Chief Consultant, CTV Golden Bridg
Liu Jinlan, CEO, CTV Golden Bridge Internationa
Ma Qiji, Vice President, CR-Nielsen

Sakae Ohashi, President & CEO, Kyodo Public Relation
TB. SONG, Greater China Chairman, Ogilvy & Mather

Tian Tao, Vice President, CTR Market Research Ca, Lt
Zeng Shuyun, Editor in Chief, Faﬂ-iﬁd TimM
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Callsfor papers

MARCOM BEI)ING 2010 now calls for communicative, creative and inspiring papers.
The 2 day conference will present renown speakers in keynote and theme sessions from China and abroad.

Topics of this year's event include:
* Harmonious Guidelines
* Going Global
+ Brand Building
* Mobile Marketing
* Online Marketing
* Advertising in Games
+ Sports Marketing
* Risk Assessment and Management
* Media Efficiency Control /Media Audit
* Traditional Media in the Digital Age
* Marketing in the Automotive Industry
- Marketing in the Financial Area
- Sustainable Development (1) — CSR (Corporate Social Responsibility)
* Sustainable Development (2) — Environment Friendly Advertising Technology and EQuipment
* IT Solutions in Marketing (1) — CRM &ERP
* IT Solutions in Marketing (2) — Data Storage &Mining
- E-Commerce
- The Right Marketing-Mix

Please see the full program draft on the following pages.

Authors of the papers have the chance to be chosen by the Organizing Committee to speak on the specific topics at
MARCOM BEIJING 2010.

Please note that all papers that are chosen by the Organizing Committee will be printed in the MARCOM BEI|ING 2010 Conference
Proceedings even if the author does not have the chance to give a presentation at MARCOM BEIJING 2010 Conference.

Please submit your paper and abstract (in pdf, ppt or word doc) on your desired presentation and session topic latest by June 30, 2010!

Contact Person: Ms. Nancy |i Tel: +86 10 8322 6658 Email: nancyji@mesago-holding-exhibitions.com
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MARCOM BEIJING Program Draft FEErEHEEAS HEER

14:00-18:00 7EAR Registration
1830 WD E Welcome Gala Dinner
21:00 MARCOME < The MARCOM community meets at

- =SB (HPhilippe Starcki&it) LAN Club (designed by Philippe Starck)
- OJW Cigar Jazz Wine
EREEEMRMUNSE, SUEHTLMER. HRFNSENE, FTEZRHEPERABMEERR.

201070 [E E frE$H £ A= HFEE 3 MARCOM BEUING 2010 Program Draft-Subject to be Changed

201058 526H August 26, 2010
08:30-09:00 £R<I8 Plenary Session
F %3\ Opening Ceremony

09:00-10:30 FERIE: MERETHEIKER
Keynote: Going Global under Harmonious Guidelines

10:30-11:00 Z5 8 Coffee & Tea Break

11:00-12:30 FERIE: MEBEE-REEE -GN E
Keynote: Brand Building - Brand Living - Brand Value

12:30-14:00 42 Lunch

14:00-15:30 815 Stream 1 i8ix Stream 2 i85 Stream 3
KEEH TELEH AR 2B &
Sports Marketing Online Marketing Brand Building
KEEHIPEM BRI R, EREH-SHAESHAE. TR B E AR — R
Chinese and global strategies. Online Marketing - a new tool in | Strategies of Top Brands - The
the marketing mix. winners.
15:30-16:00 %5 8% Coffee & Tea Break

s Program Draft | K& HFE
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The best Places in town. Welcome Drink sponsared by Mesago. Be there, relax, enjoy, and make friends.

4381z Stream 4

43181z Stream 5

g ARG0) —GlHSRE
Sustainable Development (1)— CSR (Corporate Social
Responsibility)

EHMTHRAE () — CRM&ERP
IT Solutions in Marketing (1) — CRM & ERP

mE&RE.
Brand and social responsibility.

#H TR CRM—IERHIER 735,
CRM in the Social Media Age - the right use.




MARCOM BEIJING Program Draft FE E fFEHEBAS HEESR

16:00-17:30 PN HEEH AREEH
Outdoor Advertising Search Marketing Marketing in the Automotive
Industry
PONTERIREK: GIF. HERK. | BETIHEIREK. TPk B RTER, RBIIERZET
B2CHHiE. FIiAMAL. MMFIIT. | The Search Market of the future. EEHEAINEER.
EEIF. Successful marketing and product
The future of outdoor adverting: concepts in a challenging world.
innovations, new media, B2C
dialogue, margin optimization,
regulations, players.

18:00 BiEHS Cocktail Reception
21:00 MARCOME < The MARCOM community meets at
- Z£F7 (HPhilippe Starcki%it) LAN Club (designed by Philippe Starck) - C)W Cigar Jazz Wine

EREFEMBMUHSH, SNEHTIEER. SIRFNSERE FUZABXPERABMMEERR.

201070 [E E frE$E 5% A< HFEE 3 MARCOM BEUING 2010 Program Draft-Subject to be Changed

201048 H27H August 27, 2010

09:00-10:30 £{K£1Y Plenary Session
FEitir: EEMEHSBEHM SHRE Keynote: Marketing and Advertising Responsibility for a

10:30-11:00 Z58% Coffee & Tea Break

11:00-12:30 i81x Stream 1 i81x Stream 2
BEhEM Mobile Marketing HRZMEES SNS Marketing
B BHREEMEHFE T REE? HREREHMP L : ERRK?
The mobile Society: Mobile media and marketing - | Challenges of social media marketing: Who are the
the next revolution? Winners?

12:30-14:00 42 Lunch

14:00-15:30 LM E & Advertising in Games AR BIR SR Traditional Media in the Digital Age
RN E SHTIRB N RN ERS. e G RATE A TR AT . | PR IEIBREE .
Market potential and pay systems for in-game | 21ttt 2 £FREEIR R & B#EE R EM ST A0,
advertising. How traditional Media face and deal with the challenges of

the digital age. / Broadcasters strategies for the Internet.
Showtime: Global TV entertainment trends in the 21"
century and its effects to the adverting industry.

s Program Draft | K& HFE
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AT AR (2) — IMRRIT SR AR &
Sustainable Development (2) — Environment Friendly
Advertising Technology and Equipment

BHNITHRRAE 2) — BiEFHMREBEZEIER RS
IT Solutions in Marketing (2) — Data Storage &Mining &
Information Security

{RERE ST TLEDRARTEAR KR EHIAHRIAT=-
The outlook of LED technology in the advertising market and
the low-carbon economy.

CRMBYREK—atth 2 N2 B+ A 8.
Future trends in CRM - what can we expect in the 21" century.

The best Places in town. Welcome Drink sponsored by Mesago. Be there, relax, enjoy, and make friends.

Harmonious Society

5i1x Stream 3

4i81% Stream 4

IR RIS /8T Media Efficiency Control /Media Audit

BFE%E E-Commerce

EHMENEERL.

EPREEIAE T RS

Maximize the outcome of your marketing budget.
International Media Audit Systems.

BFEEHRR—RMLEBFRER.

HERK: NEEE—RANBEFHSRE.

The future of e-commerce — monetarisation trends and best practice.
Sales Tactics: Make your online shop a profitable e-commerce channel.

REEIEEFAIEIR Risk Assessment and Management

EEHTHIZEHASE The Right Marketing-Mix

EFREHESANL. TMEFIEENE—S R EHESHER.
Global marketing concepts going local: risk assessment and
management - Limitation of global concepts.

WAREEERS. B0/ & KEMZ EEK. R
&, BIEMESW. HiE.

Media in evaluation: TV/Radio, Print and Online Media,
Outdoor Advertising, Exhibitions and Conferences, as well as
Direct Marketing.




Sponsorship Package

1 One speaking opportunity in a keynote session

2 One speaking opportunity in a parallel session

3 One chairing opportunity in a parallel session

4 One minute video play before keynote sessions start

5 54, m? booth at the international or 9o m2 booth at the domestic exhibition area

6 12 complimentary conference delegate passes, and 30 complimentary exhibition passes

7 Double page color ad in the Conference Catalogue

8 Logo on backdrops of each session

9 Logo and link on MARCOM official website, and a 100-word company description on sponsor page of the
website

10 Logo on MARCOM brochure, newsletters, and ads in the MARCOM media partners’ publication

1 Logo on on-site banners

12 Insertion of company's marketing materials (one piece, A4) into delegate bags

13 Marketing materials can be distributed at the reception area

14, Chairman / CEQ's VIP arrangements

15 Interview arrangement for Chairman / CEO with the assistance of MARCOM Press Centre

s Sponsorship Package | #EN AR
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Sponsorship Package

1 One speaking opportunity in a keynote session

2 One speaking opportunity in a parallel session

3 40 seconds video play before keynote sessions start

A 36 m? booth at the international or 54 m? booth at the domestic exhibition area

5 8 complimentary conference delegate passes, and 20 complimentary exhibition passes

6 One page color ad in the Conference Catalogue

7 Logo on backdrops of each session

8 Logo and link on MARCOM official website, and a 100-word company description on sponsor page on the
website

9 Logo on MARCOM brochure, newsletters, and ads in the MARCOM media partners’ publication

10 Logo on the on-site banners

1 Insertion of company's marketing materials (one piece, A4) into delegate bags

12 Marketing materials can be distributed at the reception area

13 Chairman / CEQ's VIP arrangements

14 Interview arrangement for Chairman / CEO with the assistance of MARCOM Press Centre

[

s Sponsorship Package | #EN AR
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Sponsorship Package

s Sponsorship Package | B FZE
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Sponsorship Package

LAN Club

1 One speaking or chairing opportunity in a parallel session

2 3 minutes welcoming remarks during the Welcome Gala Dinner

3 Opportunity to play a 5 minutes PowerPoint or video presentation before Welcome Gala Dinner starts

A 9 m? booth at the international or 18 m? booth at the domestic exhibition area

5 3 complimentary conference delegate passes, and 5 complimentary exhibition passes

6 Special logo placement in the Welcome Gala Dinner area

7 Exclusive sponsor logo on the Welcome Gala Dinner ticket

8 Logo and link on MARCOM official website, and a 100-word company description on sponsor page of the
website

9 Logo on MARCOM brochure, newsletters, and ads in the MARCOM media partners’ publication

10 Logo in the Conference Catalogue

11 Logo on the on-site banners

12 Marketing materials can be distributed at the reception area

13 Announcement of the Welcome Gala Dinner Sponsor in the conference rooms at the end of the last session

before the Welcome Gala Dinner (Chairs will be informed; organizer cannot guarantee announcement)

s Sponsorship Package | #EN AR
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Sponsorship Package
_____ Cocktail Reception (26 Aug) (1 Available) —————-——————————-RMB 150000 |
_____Lunch (2 Available) --—--—--—-——-——-————- RMB 150000/tw0; 100000/ore |

e Sponsorship Package /| #Bh S
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Sponsorship Package
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One speaking or chairing opportunity in parallel session

9 m2 booth at the international or 18 m2 booth at the domestic exhibition area

3 complimentary conference delegate passes, and 5 complimentary exhibition passes

Exclusive sponsor logo on the backdrop of the registration center

Logo and link on MARCOM official website, and a 100-word company description on sponsor page on the
website

Logo on MARCOM brochure, newsletters, and ads in the MARCOM media partners’ publication

Logo in Conference Catalogue

Logo on the on-site banners

Marketing materials can be distributed at the reception area

Ul WwWN

O 00 N O

s Sponsorship Package | #EN AR

One speaking or chairing opportunity in a parallel session
9 m2 booth at the international or 18 m2 booth at the domestic exhibition area

3 complimentary conference delegate passes, and 5 complimentary exhibition passes

Exclusive sponsor logo on the carpet guiding the way between the exhibition and conference area

Logo and link on MARCOM official website, and a 100-word company description on sponsor page of the
website

Logo on MARCOM brochure, newsletters, and ads in the MARCOM media partners’ publication

Logo in the Conference Catalogue

Logo on the on-site banners

Marketing materials can be distributed at the reception area
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Sponsorship Package
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One speaking or chairing opportunity in parallel session

9 m2 booth at the international or 18 m2 booth at the domestic exhibition area

3 complimentary conference delegate passes, and 5 complimentary exhibition passes
Exclusive sponsor logo in the internet area

Exclusive sponsor logo on the desktop of all PCs within the internet area

Logo and link on MARCOM official website, and a 100-word company description on sponsor page on the
website

Logo on MARCOM brochure, newsletters, and ads in the MARCOM media partners’ publication
Logo in the Conference Catalogue

Logo on the on-site banners

Marketing materials can be distributed at the reception area

I UNEEN

O 00 N o vl

s Sponsorship Package | #EN AR

One speaking or chairing opportunity in parallel session

Exclusive sponsor logo on the front cover of the conference proceedings

One page ad in the conference proceedings

Logo and link on MARCOM official website, and a 100-word company description on sponsor page on the
website

Logo on MARCOM brochure, newsletters, and ads in the MARCOM media partners’ publication

Logo in the Conference Catalogue

Logo on the on-site banners

Marketing materials can be distributed at the reception area

3 complimentary conference delegate passes, and 5 complimentary exhibition passes
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Sponsorship Package
_____ Delegate Bag (1 Available)-——-———-———-————————————RMB 100000 |
VPP Cigar Lounge (1 Available) - RMBOODD

e Sponsorship Package /| #Bh S
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Sponsorship Package
______ Notebook & Pen (1 Available) - RMB 80000 |
____vater Bottle (L Available) - RMBBOOOO

e Sponsorship Package /| #Bh S



B
HOLDING
A j] $ marcom beijing 2010

RSO RIEFLHFLAEIEFNE

FEEICAF BN T _LENH IR E A Flogo

HEREHE LENFHIRZR A Flogo

R=B AN EME A TlogoMeEs:, HAEZMBNEMEIOFEUAANATNA
AR=EEM,. BFEMEESEREEN & L&A S logo
ST E A F)logo

EESWIHE Zam L E A S logo

HARSFMXERE I EE TR

2PN RESSZEAMAN R EBESUREL BEN

T

WO 00 N O Ul N~ W N

ARSI RIEPLHASTHEFHIE

RS B L ENHITR R A F]logo

R=BAM EME A TlogoMeEs:, HAZMBNEMEI0FUAANATNA
AR=ELM. BFEMEREEEERNT & LB A Slogo
ST E A F)logo

ESWINAE £ & A F)logo

HERSFM KM E b B &5

2N RERESSZTANNRHESURE G2

1
2
3
4
5
6
/7
8




Sponsorship Package
____ Badge (LAvailable) oo RMBBOO00 |
_ Lanyard (LAvailable) oo RMBBOOOD
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Sponsorship Package
_____ Sponsored Speech - RMB 50,000 each |
I —— (T
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Sponsorship Package
_____ Coffee 8Tea Break (3 Available)-————-———-———————-RMB 30000 each |
_____ Digital Produet ——————————————RMB3000______|
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Sponsorship Package
I

Note:

1 Speaking & chairing opportunities are subject to organizer’s arrangement.

2 Sponsor’s ppt & video has to be prepared by sponsor and approved by the organizer hefore heing
played.

3 All sponsors videos will be repeated until the session starts.
Sponsor companies should provide the marketing materials for distribution.

5 Sponsor companies should provide the advertisement design in a digital version.
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International Office EBREER

MESAGO HOLDING GmbH
Rotebuehlstrasse 87

70178 Stuttgart Germany

Tel: + 49 711 490 890-233

Fax: + 49 711 490 890-211

Web: www.mesago-holding.com

Project Management IiHEIE

MESAGO HOLDING Exhibitions China Co., Ltd.

Building E, No. 48 Xihai Nanyan, Xicheng District, Beijing,

China, 100035

EVER (b)) sREBRAF

IR T X B A8 S KEHSIEEE 100035

1% /Tel. +86 10 8322 0403

£ & [Fax.: +86 10 8322 6670

BB %8 / Email: marcom@mesago-holding-exhibitions.com

R4t /Web: www.marcom-conference.com
www.marcom-exhibition.com
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